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Abstract

The purpose of this study was to study the factors affecting the decision to buy a housing
estate in Bangkok during COVID-19 situation using quantitative research in the form of a survey and
data is collected using a questionnaire tool. The population in this study was 400 samples who were
interested in buying a housing estate during the COVID-19 pandemic in Bangkok. The statistics used
in the descriptive analysis were frequency distribution, percentage, mean and standard deviation and
the hypothesis testing were one-way analysis of variance. and analysis of multiple regression
equations.

The results showed that Most of the samples were female, aged 30-39 years, single and
married. have a bachelor's degree, Occupation: civil servants/state enterprise employees and private
company employees, average monthly income is at the level of 10,000 — 20,000 baht, mostly with
the objective of deciding to buy an allocated house for living for themself and living with their
family. The results of the hypothesis testing on demographic factors showed that Average monthly
income is the factor affected the decision to buy a housing estate at 0.05 Significant level in terms
of marketing mix, it was found that People factors and Physical Evidence and Presentation factors
affected the decision to buy a housing estate in Bangkok during the COVID-19 pandemic at 0.05
significant level, which entrepreneurs can use the study results to adjust their strategies to be more
effective. Entrepreneurs should improve both physical and service quality to create the most value

for customers.

Keywords: Housing estate, Purchasing decision, COVID-19
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v = o !

Tunsammamuasituou AIAEFaimMUATLIN NEUAIRE19AINERTVRIE LM (Yamane, 1973) fiszeua
Fotiui 95% wagermnuamandouiseuuldliiAu 0.05 LLazlé’f\i’mauﬂejuﬁaa&i’mﬁy’éu 400 AU

2. fhudsildlunsive

AuUsdase (Independent Variables) liud UJadeniadiudssvinsanans lWsenaume Line 2.7y
3.807UN1 4.13FnW 5.018N 6. 516ldaReraweu warladuduusyaunnsnisnain (7Ps) Usznousie 1.
Yadeaunanius 2.0338a1us1a1 3.J93ea1uteamnien1sinainuieg 4.Jadua1un1sduasunisnain 5.
Uadasmuyana 6. Yaduiunseuiuns 7.0ademudnuaienianignn

faudsan (dependent Variable) l¢iun masnduladendothudnassluamnganmumuns Tuthans
unsszuInveshisalain-19

3. \psesdlefildlun1side

ms3selundetidunns3dedeSuna (Quantitative) luguuuresnslduuuasuniu (Questionnaire)
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(Google form) Ailinquéiegrndudneunuuasuaiuies Malelinisideaseunguiulsideenisdinu
VavunkazasuingUszasdveansidelasiadanuuasuanuianuauuseeniu 3 @ Uszneudiedinny

55 99 §19i)

duf 1 Jeyamluvesgneunuuasuaiy Aanludiuiiusenaudearniunmun 6 9o Tugduwuy

Y

Aanuwuudsfedadumomifeaiudoyailuvesgneunuuasunm ldun e 81y anunmaseuaia
s¥iumsfne 013w wasseldadusoifou

dudl 2 feyadunginssunistethudnasslunngnisundssuinvedladalain-19 dawludiud
Usznoudeiouianun 9 4o WuanmiAsasunginssunisdende 1Wud Tnguszasdlunisidende

widsdayaredlasanistudnass serunatiudnassiiieonde yaranidnsnalunisdndulaiente

Uruiegneaindeamnisle nullymuazguassalunisdndulaeiiudnassvseld Jymanu wanuniiden

1% '
[ =

Fothudnass uaswamaivhulifasarlumsinauladente

dil 3 msvssdiumnudadiuieatumsdinaulatouasdafodiudsraumenisnann (7Ps) fidswasie
nsdnauladentetiuinassluannsammamuas luganisunsszuinveshialain 19 dowludiuil
Usznousemanuiavan 40 1o

4. adpnldlumsliasgideya

Ya o

fiduidonldadflumslinnesilaglilusunsumnaaifdisaguogravanzan itelviaenadosiudnums

vostayauaznauingUszasd il

1. afABaNTINU (Descriptive Statistics) lddmsuesunenuanwurvestayanissevnsenans
wazngAnssulunisidentetiuinassvesnduiiedie lhunin1suanuasA1n1ud (Frequency) Sovas
(Percentage) ALade (Mean) LLazmuLﬁ'mwumm;@m (Standard error)

2. afiAaeusnu (Inferential Statistics)

M53AT18RAE3E ALLUSUTIUNARET (One-Way ANOVA) ilai3auiisuainuuaneasening
Yadudnuuryanauarnninssuiidmasionisinaulatotudnass Usenoudie ind 01y aomunw sedy

n13finwl 818 sglalafesaiion Tngusvasdlun1sde unasdeyavedasinis seausaduiiente

aa

ypraniiansnalunisde Nsedutisdfymmneadi 0.05

NMyIATIEvaNn1sanaeeanman (Multiple Linear Regression) Wief@inwy) Anuduiugitladedqu

aa

Uszaun1an1snana (7Ps) ddvnsnasenisdnauladetiuinassluwansunnuviuas ludenisseuinvedie

U v o W a

h¥alain-19 w3sld NszauipdrAgnimneada 0.05

NaN15I8

9INNTANYINUIT Jrouwuudeunudsiuauvisdu 400 au dwlvaidumeands Tergaglugag

30 - 39 U dwlnganunmlaniazausa nsfinwegluseauuSyges 1dndiulngveingudiiegs Ao

< L7}

(%

11579M13/NINNUTTIAMAL waz ndnauuTenensy seiuseliaionafioureingusiieg1egisyeu

10,000 - 20,000 U

5

Hneunuuasunudlnyiiingusrasandndulafendetiudnassuiniian fAe iesgenfeios uag

4 (]

AsouATY unasteyavadlasinisiiudaassneunisandulavenguiitedrmsiudeyaain wsuiu/luua
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winiign drulvginquiiegrauienteiiuinassisedusiai 3,000,000 - 5,000,000 U yaRandansnaly

q

nsanduladengetnuidnassuiniianvenguiieg1ehe aues Yasmslunisvudiudiegslunizingmnis

wnsszurnvedhifa Covid-19 ngudiegdlngvudiudiregrsiunisgiiuslaglunaveddasinig/

Y
¥ [ ,

a ¢ & a . ' P @ ' | U a & v Y] g aa
duwmesiin Tun1ieingm Covid-19 dallnainquétegslaunulyyilunsdadulagetnuinass waiuniingy

q

v
&

fhetradenteruinasslunsummumunasduanniewaiuiivisue luduresveualunisdaduladente
trudnassluniagnisuniszuinvesiaa Covid-19 nudnguineddnlngdaduladoniemsenis
2ONLUUYBIUIY

mnuAniusiotladodiutszaumanisnarnlngnnsameglusyfuann Weduundusesunuin
Anoukuugsuatudiuniniinnuiiusetadediudszauninisaainaiduusn de Jadedundo s
FPIRIUIAD AIUIIAT ATUUAAINT ATUYBINIINITIATINUIY AT1UNTBUIUNITIAUINIT AUNITEUETY
N13AAIA UATEIRUEAYIIEY AD AUANEAEVNIENIN ANUEIRY

nsvadpUALNRgIUANAN vIEMIUTEIINTMan$iuntsiadulatethudnasssluansarmamuas
Tutsanunisainisundssuiaveshdaledn 19 wuih uslnafidaduladendetudnassiiineldiadese

Wwauwanseiuszinisfndulaidondoinuinassnunnsaeiu Feseusuauufigiui 6 Inelinan1s3nsnzieg

AN

A1579 1 N1snedavaNNAgIunedugldafedafaunuandieiuazinadsenisidandadudnassi

LANFAISAU

selfiadedaiou MUY Aady S.D. F-value | Sig. (2-tailed)
10,000 - 20,000 un 139 3.84 1.377
20,001 - 30,000 uwn 123 3.46 1.516
30,001 - 40,000 uwn 81 391 0.989 2.46 0.049
40,001 - 50,000 uwn 31 4.06 0.997
50,001 vmTuly 26 3.84 1.046

NMFATEaun1sanneeidanvan (Multiple Linear Regression) Lie@nwanuduiusseninelade

dulszauneinisnain (7Ps) NilBnswasenisindulagetudnassluunnsannumuasluganisunsssuin
92412521A%0 19 U1 Ya3uA1ue9rUsenaun N g NaINanani1sanaulalaenda U uinasstuwun

nyammamuaslugnsknssruinvedhisaladn 19 egraited1Ani 0.05 way Jadeiuyanainsdinasie

(%

nsdnduladendetiudnassluanyunnumuasiugunisunsssuinvedadalaia 19 sgrelivedfny

=D

0.05 FavilvigeusuaunAgIui 11 uaz 12 Inelinan1sATIEiaInIg
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A1979 2 A1519NTNAFBUANNAZIUdIUUsTANN1INITAa1aLazn1Tandulagadiudnass wazan

FuUseansvesnndsdaseinlasuaniaanitnaunis

Uady B Beta t sig
Constant -0.029 -0.092 0.926
Uaduaunan o - 0.005 -0.032 - 0.611 0.542
Jagaausian -0.027 -0.094 - 1.681 0.094
Yaduaurnan9nIsIndIiuIY 0.034 0.098 1.792 0.074
Yaduamunsduasunisue 0.004 0.010 0.153 0.879
Jaduauypma - 0.075 - 0.246 - 4.190 0.000
JaduauanuaznIanIenIn 0.328 0.832 15.110 0.000
Yaduaunszuiunig 0.019 0.045 0.862 0.389

aAUseHa
MNMIsnAdeUaNNAgUALEN v sUsEInImansvesuilnafidaauladendethudaasslun
nyamamuasiugansunsszuinvedhisalain 19 wuiilunsdseldiedededouiiunnsisiu fuslaai
dnduladontetiuinassidselfadedodouunnisiuasiinisdnduladontotudnassiunndie iy
Femonadoatunuideves mdu sTu1e1ens (2558) wudadesunelafiuanmetuvesiuslandsmansenud
wand1slunisidendetuinass way us1sU uuiaAuazane (2563) nuindadediuselfiadededoudi
uaninsiuvesffuslnadmansznuiuandndunsidendetiudnass

Aaa a !

nMlATEiaINsaAneedmanszniIsladydiulsraunenisnain (7Ps) illsnswarensdndula
%’aﬁ’m%’masﬂumm@amwumuﬂ'ﬂuﬁﬁfmﬂwsLLwﬁizuwmmaala%’aIﬂ%m 19 wud1 Jaduanuymnains uazlade
FussdUsznounenenm dwarenisindulaidentetuinasslunnsammnamunslutisnisuniseun
vadhi¥alaia 19 Tnsdafoiuyeansnuinsdnduladentotudaassintineuiufofnd i wineanm
Bou¥os wihawiufoRndhiinaignin S8seded sunduusula winmuiuoiuiiddauielaldluns
T%u3n13 (Service mind) nifneuAfianiii daud arudlelundndae fauaiusalunisli
AUsnwn duuz waztemdelduinisliduedied Sruuninauiufifniivsesdifiomedniy
flduing Wy Wi figuadaunans dsadenisdadulaidendetudaassluamngammumunslugisnisuns
szuinveshialain 19 Fsaenndesduanufinyives ¥Idu s3u1879s (2555) Wuin Jadudruuszaumis
nsnandiiiavinadenisindulatoodmiunindussinnitogordeludmin aynsusiniswudn Jadedan
Usgauneni1snana lawn Aundadne d1us1a1 AugeI1enIsIngrtitg Aun1sdLasunITnaIn A
wiineu Frunszuaunsliuintg wedudsnndeunnanignm fdvswarenisdnaulateadamTuming
Usziavilegondeludminaymsusinis

Tudruvesdaduduesdusznaumaneninanunsaeiuisldiinsdnauladendoduinassiiinig

ANWAIAINNUTIY BATENINLINADNVDINUTLE B UYL UIATINNTRE9@28911 AelulaTInISHusTENnIFANA

18974 333U In133nNTUTesgnA Wigane Urusegresdauiiaula Insanudeuazldiangnies danaste

nssinduladendetnudnassluwaniamnumuasiuginisunsssuinveshisalain 19 Gaennaeiuiiu
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